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INTRODUCTION

/ The below information provides Divergent Insights answer to the new revised ESOMAR 36/37.

HHA '~ The objective of these thirty-six questions is to increase the transparency and awareness of our
panel recruitment and data quality measures. A’I'so, this will help the researchers to decide
whether the online sampling approach would be the right fit for their studies and meet their

~objectives or expectations. The sample buyers will have a clear understandlng of the sample

recruitment process quallty and incentive management as WG"




1 What experrence does your company have in prowdrng online samples for market :
research? How long have you been providing this service? Do you also provide similar
~services for other uses such as direct marketing? If so, what proportion of your work is for
~market research’>

Drvergent Insights is an emerging name in the online global market research industry asa highly

~_ professional and innovative firm, true to its name. At Divergent Insights, we are a team of highly

energetic, self-motivated, experienced and skilled professionals; enthusiastic about the quests of
Online Market Research. Dive-In panels provide you with deeper insights that meet your marketing
objectives and h'elp turn fortunes for our clients. We are different, diligent and dynamic. We use our

experience and passron to focus on your requirements and craft a success story, that's what makes us

stand a class apart 2 . :

We have our proprietary panel and onlrne panel platform that provides high-quality samples to
market research clients as well asthe industry’s largest sample providers. Our panel size is over 11
million with the specrallty of having 50+ proflllng information of our Panelists globally. Researchers find
‘our profiling information very useful as it helps them to meet their busrness objectives.
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2 Do you have staff Wlth respon3|b|I|ty for developlng and monltorlng the performance of the

‘ sampllng algorlthms and related” automated . functions who -also have knowledge and -
experience in this area? What sort of training.in sampling techniques do you provide to your
~frontline staff’?

We have a central and local team that mOnitors sampling performance. For our initiatives inVoIving ‘
- the gathering of survey data, we have professronals that are respon5|ble for creating and monitoring "
the performance of response proflles ‘ '

Every team member has received the proper training to deliver all the surveys with expertlse and
according to partlcular target and guota requirements.:

When frontline staff | Joms Divergent Insights, they receive in-depth training in online sample
operatlons and are periodically regularly evaluated. There is a documented three- month tralnlng
schedule to ensure that each new member of staff is familiar with our practlces




-

3. What other servrces do. you offer’7 Do you cover sample-only, or do you offer a broad range
of data collection and analysrs services? |

Di:vergent Insights is a full-service, end-to-end market research compahy, including everything from
sample/research design through programming, hosting, data collecting, data processing, anaIytlcs
and reportrng -

High-quality permissioned individuals who have consented to take part in online market reéearch:are :
accessible through Divergent Insights. Programming and hosting tasks are also handled by our
experts, and Decipher, a top platform for collecting survey data, is used by us.




. 4 From what sources.cf cnli'n‘e sample do yo;u_' cier,ive participants? . =
/ Dive-In Panels consist of more than 11 million members. Divergent Insights has developed
- proprietary recruitment methodologies and partnerships, which allow the company to provide

representatlve samples from new sources to the research communlty

S Drvergent Insights offers access to our proprletary online Dive-In Panels. More than 80% of the top,
sample sources can be accessed through our propriety APl=driven network

Panelists are recruited using both online and offline m'ethods. Upon registration, every panel
member is validated using third-party sources before they can become an active panel member.
We recruit from third- -party partners who are mainly affiliate-network partners and recruit through a
third-party database. |




'5 Whlch of these sources are propnetary or exclu5|ve and what is the percent share of each in
the total sample provided to a buyer?” | ~~ »

-Di’verge'nt Insights mostly provides samples from its own managed proprietary panels. These panels

are built using the company’s proprietary recruitment methodology and partnerships with a wide

- variety of sources which results in high-quality panels and samples. We do reach out to multiple
panel sources if we have a huge target to achieve mainly for the tracker studies.




6. What recruitment ‘chan'n:;e'ls are you using for _e_ach of the sources you have':'dest:ribed?- Is the
recruitment process ‘open to all’ or by invitation:' only? Are you using probabilistic methods? Are

you using affiliate networks and referral programs and in what proportions? How does your use

of these channels vary by geography?

Divergent Insights mostly provides samples from its own managed proprietary panels. These panels

_.are built using the company’s proprietary recruitment methodology and partnerships with a wide

variety of sources which results in high-quality panels and samples. We do reach out to multiple
panel sources if we have a huge target to achieve mainly for the tracker studies. Divergent inS|ghts
uses random selection techniques to select from its highly engaged, deeply profiled Panelists pool,
carefully matchlng Panelists to survey opportunities that most cIoser match their profile data and
interests.

Theé procedure for recruiting is "open to all". To join our panel, all respondents must, however, pass
our rigorous quality and validation process. We employ the same channels regardless of area, except
for markets with low internet penetration.
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i Whait 'form of valid‘atioh'do you use: in'r"ecruitrh"ent to ensure that participants are real, 'uri'ique

and are who they say they are? Describe this both in terms of the practical steps you ‘take within

your own organization and the technologies you are using. Please try to be as speC|fic and
'quantlfy as much as you can. | '

~To avoid duplication, Divergent Insights';UtiIizes multiple pr'oprietary technologies for participants,

which incorporate digital fingerprinting and behavioural te'chn‘i__ques to ensure unique participation and "

panel integrity. We also use industry-standard anti-fraud solutions for market research like Relevant
ID or True Sample to address duplication and fraud prevention. Our security process includes some
commonly used validation techniques such as e-mail confirmation, cookies, and examination of IP

addresses, as well as more complex steps including validation against mailing addresses, ,challenge— |

response tests, USe of proprietary digital fingerprinting techniques, examination of IP. geographic
location down to the country and even city level of granularity, and other techniques to limit

partic:|pat|on to unique responses based on the PC in use. Participants who fail these checks are

unable to join our panels and cannot participate in surveys.
We also have our in-house technical team who continuously works on various data security solutions
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/ 8. Wha'_t'brand (do.jmai‘.n) ahd/or' ayplp ar-é;fydtj usin;g' With proprietary sources?
»  Divergent Insights is accessed by website httpé://\AANW.divérqentinsi@ts.com/_dive-

“in-panels/ (active) and by email invites (passive).



https://www.divergentinsights.com/dive-in-panels/
https://www.divergentinsights.com/dive-in-panels/

>

9. WhICh model(s) do you offer to dellver sample’? I\/Ianaged service, self serve or API
mtegratlon'? * | : |

To supply our sample, we provide a managed service. In other words, when our clients specify the

needed job criteria, our talented and a‘ttentive project managers, manage every stage of their
research project, including sample de5|gn launch, and fleldwork management, using our exclusive

- consulting method.

Through our highly skilled technical team, we also provide API lntegratlon by adjusting to our cllents
integration: models




10. If offerlng mtercepts or provrdlng access to more than one source, what IeveI of transparency
‘do you offer over the composition of your sample (sample sources, sample prowders included in
the bIend) Do you let buyers control which sources of sample to include in therr projects, and if
'so how? Do you have any integration mechanisms with third-party sources offered? '

‘There are some situations, when we do approach a third-party sample provider when it is appropriate .
and needed. In such instances, we de-dupe the additional sample by using industry-standard digital
fingerprinting technology. This process ensures that the same person is not allowed to take the
survey more than once. Our preferred partners are all thoroughly vetted and will have to go through
the documentation process before we on-board them to our partner list. 'This is to ensure they follow
our standard quality measUres so that we deliver high-quality data to our clients. All sample providers
are held to the same standards our clients hold us to in terms of data quality. Also, we notify clients of
sources used in a particular study and work closely with those 3rd party sources to ensure that all
client project reqUirements are met.




b of the sample sources. you have avarIabIe how would you descrlbe the surtablhty of each for
different research applications? For. example Is there a sample smtable for product testlng or

other recruit/recall situations where the buyer may need to go back agaln to the same sample? Is

the sample suitable for shorter or longer questionnaires? For mobile-only or desktop onIy

questlonnarres’7 Is it surtable to recruit for communities? For online focus groups?

We have an extensive experience of the suppliers we workWith in addition to our proprietary
research panels, and we would select the sample source based on the knowledge and suitability for
a particularsurv'ey. As an example, for any quantitative market research use case, our sample

sources offer a wide range of panelists from various demographic groups and relevant samples. We

are known for recruiting online panelists and can re-contact or complete past contact waves-at any
moment. The fact that our panelists are most accustomed to questions lasting between a few
minutes and 45 minutes assists our efforts to ensure the accuracy of our data. On both PC and
mobile, our surveys function well. We also have the option of controlling study entry (by rejecting
respondents who attempt to take the survey from the incorrect device) and informing respondents
about the different types of devices (desktop/laptop, tablet, smartphone, etc.) that: the study IS
suitable to.
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12. Briefly describe your overall process from invitation to survey cbmpletion ‘What steps do you
take to achieve a sample that “looks like” the target populatlon'? What demographlc quota
controls if any, do you recommend?

Divergent Insights starts by carefully selecting diverse recrunment sources to build panels brlnglng |ts

deep knowledge of engagement strategies and its leading technology to participant sourcing.

Part|C|pants are then carefully selected from a managed pane‘l__l_st pool. The type of study and client =~
specifications relative to the target population are used to determine the s,a'mpling composition needed
for each project. Typically, for general population studies we take into consideration response rate -
variables and use stratification tools to balance the sample to-mirror the latest Census figures. Divergent
Insights uses random selection technigues to select from its highly engag'ed deeply profiled'panelist
pool, carefully matchlng panelists to survey opportunities that most closely match their profile data and
interests. Additionally, we utilize pre-screening tools before sending a panelist into a survey to check for
con5|stency in answers and append new information to their profile for future targeting. We use our in-
house developed sampling tools to launch sample as batches and schedule sample deployments at any
time of the day. We send the survey invites as per the local time zones, geography, and holiday periods

A 4
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13. What proflllng information do you hoId on at Ieast 80% of your panel members plus any
f'mtercepts known to you through prior contact? How does this differ by the sources you
offer? How often is each of those data points updated? Can you supply these data points as
,appends to the data set? Do you collect this profiling |nformat|on directly or is |t supplled
by a third party? :

Divergent In5|ghts registration form includes detailed profiling questions starting with basic profile
. data (e.g., name, address, date of birth), including some demographic information (e.g., gender,
education) and then we will proceed with asking more detailed profile information in various
categories. There are hundreds of potential profile questions that are presented to a respondent
based upon h|s or her demographlcs. -

We collect data for nearly 500 600 demographic and behaV|oraI profiling attributes. These attrlbutes
are collected starting at reglstratlon and then through a continuous profiling program. This data is
used to optimize the panelist experience and give researchers the ability to target audience segments
of interest. Profiling attributes are also used in panel maintenance, integrity and quality processes.
We encourage panelists to update their profile data a minimum of once a year, but also glve them the
opportunity every time they log in to the|r account. -
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feasibility? What, if anythlng do you‘do to glve upper or Iower boundarles around these-

s Wh'at'informationi do ye’u need abOUt'é projeef in order to provide an estirh'ate of-
/ estlmates’>

There are three main components req'uired to accurately estimate’ feasibility of each project:

.« Target population of interest — desired number of completed |nterV|ews |n0|dence rate,
specifications of the target audience, and quota structures. - . | .
« Survey characteristics — anticipated length of interview, appllcable speC|aI tasks, questlonnalre‘
design and level of complexity. . '
« Field time — f|eld|ng tlmeframe and expected dellverables




inform the sample buyer as to who you would use to complete the prolect’> In such

Sy What do you do if the prOJect proves ImpOSSIb|e for you to complete in fleld? Do you |
/ mrcumstances how do you maintain and certify third party sources/sub contractors’f

We have in depth profiling in our proprietary panelys that allows to recruit and offer m"‘arket
researchers access to hard-to-reach audiences is what makes Dive-In panels unique. We p'artner.

. with several IT specific publications and recruit the strongest IT panels globally. For our consumer .
panels, we partner with websites with specific appeal to hard-to-reach groups to improve the ,
natural distribution of our panel. These sourcing efforts enable us to conduct larger studies that
accurately mirror the latest Census data.

Occasionally, when Diver‘geht Insights is unable to finish a project on-site according to the original
project speCificati'on,'third-party vendors are engaged to support the completion. While the identity
of third-party suppliers is kept a secret, the plan will consider any preferences or vendors that a
client may have. |

, We use third party agencies to recruit Panelists, one of Divergent Insights core cp'mpetericies IS to
OWE-/, target and recruit hard to reach audiences, such as specific ethnic groups or young adults etc.

>AVY




_. 16. Do you employ as.ur'v;éy router or any yield_'r._r"lanagement techniques? If Yes,'plea'se}_-
~describe how you go about allocating participants to surveys. How are potential participants
asked to participate in a study? Please specify how this is done for each of the sources you
-offer. | A

Yes, Divergent Insights employs a proprietary survey router.. However, when an external router is
~used (client or partner), Divergent insights carefully controls the experience of our Panelists.

If there is a needto use an external router (client or partner), panelists are invited to surveys based
on their qualifications for varlous survey criteria. We ensure to carefully control the experience of
our Panellsts = ‘

Divergent Insights has also designed its own proprietary survey router to ensure a positive=
ekperience for panel'members. It gives those respondents who were interested in taking a survey
but did not meet the screening criteria, an opportunity to complete another survey. The routing
approach that we use has proven successful in providing a positive experlence for our panel
‘members as well as ensuring high- quallty results for our clients S :
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AN Do you set limits on the amount of trme a partlcrpant can bein ' the router before they -k
/ quallfy for asurvey’? S | | ‘ : |

 When' a participant enters our router rf the screenrng process takes longer than usual
respondents are asked whether to contrnue or opt-out.




" 18. What information about a project is given to potential participants before they choose
/ ~ whether to take the survey or no.t?“-’»H,ow' does this differ by the sources you offer? |
Dive-In panel members are typically invited to take part in-a survey via email invite. The typical
invitation will include the length of the survey, the incentive amount for completing the survey, a
link to the survey and privacy policy and terms and conditions links. Panelists are also prowded
with an opt-out link in the email invitation. :

We also invite the panelists to participate in our surVeys when they are active on the panel
website. We place the survey invitation via the dashboard This process is the same regardless of::
the sample source :




> 19. Do ‘you allow partrcrpants 1o choose a survey from a selection of avallable surveys’7 lf
/ 'so, what are they told about each survey that helps them to make that choice? e
i Our survey invitation emailsnotify‘the Panelist of an opportunity to share their Opiniqns and, if
applicable, informs them of the opportunity to earn rewards. Prior to taking the survey, Panelists are
given no information. On the first page of the survey, the creator provides detalls about the study. |

Divergent Insights panelists receive points for every survey ,_ioarticipation.' Divergent Insights
incentive system is built on the belief that respondents must be treated fairly and compensated for
their valuable time. People join panels for a wide variety of reasons - to get their opinions heard, to
have fun, to make a difference, to earn money, etc. Regardless of their:motivation, we are |
passionate .about_-providirig every panel member with a positive experience when they take our
surveys. We offer cash-based and point-based incentives to all respondents. The reward amount
varies by the length of the survey and the likelihood of finding the targeted respondents. Once the
respondents have reached the minimum cash-out balance, they can redeem it for cash. We also
provide sweepstakes and other prize drawings to reward panel part|C|pat|on not related to surveys
such as profiling, tenure, non- qualifying surveys, etc.
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~ 20. What ability do you have to increase (or decrease) incentives being offered to pOtehtial |
P> - participants (or sub- groups of partrcrpants) during the course of a survey’? If so, can thrs be
: flagged at the participant level in the dataset’? - . = .

During the fieldwork, we do have the option to dynamically alter the incentives, and the data'is

~ indeed represented at the individual level. However, we do not employ the higher incentive =
strategy to encourage respondents to participate in surveys in-order to prevent any potential Iong-
term behavroural bias.

Incentive IeveIs vary based on the type of audience, freldrng time period, incidence, survey length
and topic, compIeX|ty of the study and survey design. |




21. Do you measure participant satis_'tacti‘on at the individual project level? If:-'_'s,o, can you? '
‘provide normative data for similar projects (by length, by type, by subject, by target group)?

‘We believe that a positive user experience is essential for maintaining panel integrity: We’\/e |
developed several processes to ensure that our survey participants are highly engaged and
 responsive. '

We measure respondent’s satisfaction in both a quantltatlve and quaI|tat|ve manner throughout the
user’s online panel experience. Collect feedback on both survey and incentive satisfaction on a
regular ba5|s i -

We also actlvely engage users through our customer support system to make sure we are always
addressing the voice of the Panelist.

Panelists are provided with a thorough FAQ on our website that answers their most popular ’
quesnons ~
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22. Do you provide a debrlef report about a pl’OjeCt after it has completed’? It yes, can you %

/ ‘provide an example?

Divergent Insights records all relevant sample composition, performance metrics and“proje.ct -
information. Because each client is unique, we provide debriefings to our clients based on their
individual needs and requirements of the project. These mclude measures like start rate,

‘participation rate and invitation text.

Initially Kick-off caIIs are scheduled to introduce our project team, re-review the specifications of a -
given study, dISCUSS the timeline, review any soft targets or other requwements for the prOJect and

address any questlons the client may have.

All the above IS made avallable to clients upon request in a Sample Disposition Report, anng with a
description of sampllng processes employed on the project ' |




23. How often can the same ind|V|duaI part|C|pate in asurvey? How does this vary across %
your sample sources? What is the mean and maximum amount of time a person may have
already been taking surveys before they entered this survey? How do you manage this?

We enforce strict limits on the frequency of participation in surveys and on the total number of
~_Invitations that are sent to an individual Panelist. Part|C|pants with certain frequency rates can be
‘excluded from projects based on specmc client requests.

In terms of conditioning, aII panels are prone to this oceurring, with some more so than others. We.
feel that it is the responsibility of panel companies to respect their participants regarding the number
of e-mails sent, and we closely monitor our customer service messages to ensure we remain in the
good graces of our Panelists .

Its our responsibility to the research community to guard against Panelist abuse and do everything
possible to maintain healthy attitudes towards the research process in general.




- 24. What data do you maintain on individual participants such as recent participation history,
" date(s) of entry, source/channel, etc? Are you able to supply buyers with a project analysis of
- such individual-level data? Are you able to append such data points to your participant

,records’? S

- We hold the entire survey participation history and Panelists individual level data. We can provide
the analysis and provide only those individual level data that is not conS|dered personally
identifiable information to a chent on request.




25, Please describe your p‘rocedures for confirmation of participant identity at the p'rOj'ec't :
P level: Please describe these procedures as they are |mplemented at the point of entry to a
: survey or router. _ 2 | = .

Divergent Insights has developed proprietary fraud detection & prevention technology processes in ‘
order to ensure survey data quality and panel integrity. These processes include - Tracking user

~ behaviour, and user characteristics and using mechanisms to flag, detect and prevent fraudulent =
respondents. Validating respondent |dent|ty using thrrd party sources. '

Additionally, we:have complemented our own security processes developed in-house with the help
of our development team‘.an-d with an additional layer of independent, third-party validity and
support using their technology. This widely adopted deduping system further enhances ‘o'ur'offering .
at'no added cost to our clients. We continue to develop and enhance new proprietary technologres

and methodologres




26. How do you manage source consistency and"'blend at the project level? With r‘ega'rdto" '
"trackers how do you ensure that the nature and composmon of sample sources remain the
same over time? Do you have reports on blends and sources that can be prowded to
'buyers’P Can source be appended to the part|C|pant data records?

When necessary, we combine sources to give the best sample to Divergent |nS|ghts panel
- customers in order to satisfy their demographic mix targetlng needs :

To guarantee consistency of the tracker's results, we alweys use the same panel source. In orderto
safeguard the purity of the sample over the course of the tracker, our sourcing is also taken into
account for the long term, not just the first few months, and is directed through strlngent cllent-
defined exclusion restrlctlons and quality blacklisting. ’

'Buyers may request reports on blends and suppliers from us. Although it can be requested, the
source is not always added to the participant data records. ~




>

27. Please describe your participant/member quality tracking, along with any health nﬁétfic"S
"you maintain on 'memberS/particip.an"fts, and how those metrics are used to invite, track,
quarantine, and block people from entering the platform, router, or a survey. What processes
‘do you have in place to compare profiled and known data to in-survey responses?

- At Divergent Insights we monitor performance of the Panelists at regular interval over time. This

includes overall survey activity and behaviour to eliminate any potential problematic Panelists.

Our panel quality management process guarantees that the data we deliver is high quality and
reliable. Combining proprietary technologies and methodologies with commercially available market
research industry solutions we ensure that our panel(s) are of the highest quality. |




28. For work where you program host and delrver the survey data, what processes do you
have in place to reduce or eliminate undesrred in survey behaviours, such as (a) random
respondrng (b) lllogical or inconsistent responding, (c) overuse of item non- response
(e.g.,“Don’t Know”) (d) inaccurate or inconsistent responding, (e) incomplete respondlng, or (f)
too raprd survey completron? |

~ For every survey where we program, host, and deliver survey data, we ensure the checks are

appropriate for the survey and discussed. with the client. Any Panelrst eIrmrnated for fraud or qualrty
reasons is excluded from re- reglstratron

Our sampling procedures, frorn the initial phases of project rrjanagementall the way to project

completion, certify that quality is top of mind in everything that we do and deliver. In addition to panel-

level measures that our under our control, we work closely with clients to identify and eIrmrnate
Panelists exhibiting behavrour that is fraudulent or causes survey quality issues.

Panelists usually participate in the survey to provide their opinion which will help our clients to
improve the product and services. So, data quality is always the top priority as this will help us to give
high-guality results to our global clients - »
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29. Please provide the Imk to your part|C|pant prlvacy notice (sometlmes referred to as a '
'prlvacy policy) as well as a summary of the key concepts |t addresses

"Dlvergent Insights has implemented a global privacy policy which meets the hlghest standards
(mcludmg the European GDPR) while addressmg local regulations and practices.

' Our Panellsts agree to our prlvacy policy when they reglster with our panels. We are also Workmg =
with our clients to.ensure that when they field a survey with us, critical data such as personal
data/PlI, sensmve data or chlldren s data, are collected safely

The Privacy Pollcy, which is used to establish transparency and trust wrth Panelists, is avallable to
Panelists throughout the entire Panelist portal experience. The Privacy Policy can be found at;
https:/iwww.dive-inpanel.com/privacy.




30. Hdw_fdo you c-om?ply'w',.i’th keyidat_a:pr'dtecti:on _iaws and.regulatibns that apply in the '
"varic')_us-juriSdicti'bns in which you operate? How do you address requireménts regarding
conSent or other legal bases for the‘proc'essing personal data? How do you address
'requwements for data breach response, cross-border transfer, and data retention? Have you

appomted a data protectlon officer?

'Divergent Insights sees that the protection of the personal data of Panelists is essential. We have
developed a Data Protection Framework which meets the hlghest standards. This approach is global
in principle even |f we customize it locally as required by the business. '

Divergent Insights implementS‘Strict IT Security practices. Measures incIUde industry-standard
firewalls, intrusion prevention systems, data encryption, access control and password policies.

In our privacy policy, we inform Panelists about the kind of data we collect and the legal basis we use |

for each purpose' Our approach is to select the most appropriate legal basis, depending on the
situation and the type of data we collect. Our framework is being reV|S|ted regularly due to new data
protection regulations flourishing around the world.
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Sl How can partlc;lpants provnde manage and reV|se consent for the processmg of thelr =

/ personal data? What support channéls do you prowde for participants? In your response,
S please address the sample sources you whoIIy own, as well as those owned by other partles

to whom you provide access.

. On-the panel member site, we disclose all of our policies. Members may read all of the policies and
then indicate their agreement by checking the boxes next to'the ones they find acceptable. After
joining the panel, members can also alter or change their consent by geing to their profile area and
deselecting the items they no longer agree with. '

If customers require assistanee, they can get in touch with us by sending an email to
contact@diVergentinsights com or by using the contact form on our website. It takes two to three
business days to respond Regardless of the source of the sample, this degree of customer service °
is offered.




R How do you track and comply Wrth other applrcable laws and regulatrons such as those
/ that mrght iImpact the incentives: pald to partlcrpants’? : '

The payments are made to the desrgnated mdrvrduals in accordance with local legal
requrrements

Our Iegal and accounting divisions adhere to and put into practise any changes made to the rules
and regulations that have an impact on this industry. :

We contlnuously follow forums and guidelines from mdustry associations as well as data - ‘
protection- reIated resources to track and abide by other applicable laws and regulations.




35 What Is your approach to collectlng and processmg the personal data of chlldren and

/ 'young.people? Do you adhere to standards and guidelines provided by ESOMAR or GRBN
e member associations? How do you comply with applicable data protection Iaws and

regulatlons’?
DiVergent Insights complies with all applicable law and regulations and industry codes. So, our

~ methods for interviewing children and young people are In strlct compllance with mdustry
standards.

All panel members should b’e. 18+ to register to our panel ahd participate in our online surveys.

For any survey requiring chlldren under 13, participants will be recruited via their parent(s) and
mterwewed only with parental permission




>

34. Do you |mplement “data protectlon by deS|gn” (sometimes referred to as “prlvacy by
deS|gn”) in your systems and processes’? If so, please describe how

Yes, we do implement data protection by design in our systems and processes We prioritize the privacy
‘and security of our users' data, and here are some of the key measures we have taken:
Data Minimization: We only collect and retaln the minimum amount of data necessary to fulfil the

| purpose for which it is collected

Access Controls::We enforce strict access controls to limit aéciess to sensitive data. We ensure that
only authorized personnel with a legitimate need can access the data, and we regularly review and
update access pr|V|Ieges

Encryption: We employ strong encryption algorithms to protect data both in transit and at rest.
User Consent and Transparency: We obtain explicit user consent for data collection and processing

activities. We provide clear and easily understandable privacy policies and terms-of serV|ce that outline
how we handle user data.

Privacy by Default: We implement privacy settings and configurations as the default option, minimizing y

<
A

the collection and use of personal data unless explicitly authorized by the user.




458 What are the key eIements of your |nformat|on security compllance program’7 Please =
specrfy the framework(s) or auditing’ procedure(s) you comply with or certify to. Does your
program include an asset-based risk assessment and internal audrt process’7

Our information security complrance program encompasses several key elements to ensure the protectron of our
systems and data. -

Policies and Procedures: We have: establrshed a set of comprehensive information security polrcres and procedures -
that outline the standards and best practices to be followed by all employees. . :
Frameworks and Certifications: We align our information security pragram with-1SO:

27001 Standards which provide a structured approach for |mpIement|ng and maintaining security controls In case-
required, we can apply and provide the same.

Risk Assessment: We conduct regular asset-based risk assessments to identify potential vulnerabilities and threats to
our systems and data.- 3 - - :

Internal Audits: Our compliance program includes an internal audit process to assess the effectiveness of our security
controls and measure our compliance with policies and procedures.

Incident Response: We have established a robust incident response plan that outlines the steps to be taken in the
event of a security incident or-data breach. This includes procedures for detection, containment, investigation, and
recovery. Regular testing and simulations of our incident response plan help us validate its effectiveness.

Continuous Monitoring and Improvement: We have implemented systems and processes for continuous monitoring v
of our information systems and networks.. Thrs mcludes real-time threat intelligence, intrusion detection systems and

log monitoring. “ = 1




36.‘DQ'you certify to or comply v\'/ith_.'.a'" qu"ality:tr'ainework'such as ISO 202.,5'2’?5_-'

el Loy DiVergént Insights presently.is not certified to any specific quality framework. We are in the
process of ISO certification and expect this certification to be completed within the next 12 months.
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